“It’s like having the answers

to the test before you take it.”

WHO IS CAROWINDS?

Carowinds is an amusement park situated on the border of North and

South Carolina. Branded as the Carolinas’ desination for fun, Carowinds

was looking for an innovative way to both generate leads and create
excitement for clients that didn't know much about what they offer for
their employee appreciation events.

IMPLEMENTING CONSENSUS

After implementing the platform, Carowinds loved the results:

e Ability to demonstrate to prospects what a day in our park
actually looks like

e  Ability to capture what prospects are most interested in

e Ithasdrivenrevenue for our sales team by learning what is
most important to clients before meeting with them

e |thasgiven our sales reps the ability to focus on particular
areas that the client saw as the best fit for their organization

e \Weare able to meet with about 9% of clients that view the
demo on our website

Ryan Massey

Area Sales Manager

Carowinds

EARLY DEMO RESULTS
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Conversion Rate
compared to industry

average of 2.35%

in revenue from
5 new clients
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Qualified Leads: 173
Total Demo Views: 2,243

Total View Time: 21 hrs, 14 mins
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